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The recognises excellence in the business travel industry

and rewards the innovative and successful approaches of companies that have adapted to
post-pandemic changes, for example. This prestigious award highlights commitment to .
providing business travellers with an exceptional experience while differentiating themsel-

ves from competitors through forward-thinking strategies and solutions. The winner of this

award has proven its ability to adapt and take a leading position through a combination of
excellence, customer focus and a forward-thinking approach to the future of business

F travel.

Two possibilities:

e Digital to bart@travmedia.be (including all possible attachments) .
e Case physical submission can be made at the following postal address:
- L]
4 TRAVelMedia BeLux - Attn. Bart Matthijs - Luchthavenlaan 10 - 1800 Vilvoorde +
E” You will receive a confirmation once we have received your case.
L]
" e Submit digitally (in PDF) by 15 September 2023. .
. e Case physical submission by post (or handed in personally) must reach us by
15 September 2023. [
Please note: The date is closing. After 15 September 2023, the Travel Awards organization cannot
_:, accept any more cases.
: |
. Submitting a case for the prestigious Travel Awards is a unique opportunity to put your
. company in the spotlight and receive recognition for your outstanding achievements. With -
h your submission handled professionally, you can be confident that your case will be care-
-t fully and objectively assessed by our expert panel. To participate in this exclusive program- .
- me, we ask for a modest entry fee of € 250. This allows us to ensure the independence and
quality of the judging process and guarantees that only the best cases are rewarded.
] L]
L ]
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Contact Bart Matthijs at bart@travmedia.be or +32472969998
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1. How has your company adapted to
after the pandemic? Can you share specific results or success stories that demonstra-
te how your company has benefited from these changes and differentiated itself .
from other players in the market?

2. How does your company ensure that you meet the
of business travellers? Discuss the range of tailor-made

F 4 solutions, such as arranging special accommodation and managing complex
itineraries. »
e 3. Can you provide examples of with companies and how L ]
your services have helped optimise their business travel programmes? Share specific
case studies where you have helped improve efficiency, and the overall experience of .
business travellers.
- L
1 4. Can you give examples of your company has used to diffe- +
E” rentiate itself from other players in the market?
p 5. How do you measure and what feedback have you received
’ from companies and business travellers who have used your services? Discuss the ;
L methods you use to collect feedback and how you use this feedback to continuously
improve your services. .
'l
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-
et Your data will not be shared with third parties in any way. ol
h Name and first name:
-t Company name: .
- Function:
E-mail address:
s Mobile Phone: &
Postal address: .
- L
Invoicing address (if different from mailing address): g
* Email address for invoicing:
L PO number (if applicable): .

VAT number:




