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The rewards progressive and pioneering initiati-
ves that are transforming the travel industry. This prestigious recognition is
awarded to companies that stand out for their innovative technologies, con-
cepts, products or services that have a revolutionary impact on the (travel)
experience of the travel agent and /or customer. The winner of this award has a
significant impact on the travel industry and leads the way into the future. With
vision, creativity and entrepreneurship, the winner creates new opportunities
and opens the door to a cutting-edge travel environment and the future of
travel.

Two possibilities:
* Digital to bart@travmedia.be (including all possible attachments)
e Case physical submission can be made at the following postal address:

TRAVelMedia BeLux - Attn. Bart Matthijs - Luchthavenlaan 10 - 1800 Vilvoorde
You will receive a confirmation once we have received your case.

* Submit digitally (in PDF) by 15 September 2023.
e Case physical submission by post (or handed in personally) must reach us by
15 September 2023.

Please note: The date is closing. After 15 September 2023, the Travel Awards organiza-
tion cannot accept any more cases.

Submitting a case for the prestigious Travel Awards is a unique opportunity to
put your company in the spotlight and receive recognition for your outstanding
achievements. With your submission handled professionally, you can be confi-
dent that your case will be carefully and objectively assessed by our expert
panel. To participate in this exclusive programme, we ask for a modest entry fee
of € 250. This allows us to ensure the independence and quality of the judging
process and guarantees that only the best cases are rewarded.

Contact Bart Matthijs at bart@travmedia.be or +32472969998
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1. What makes your innovation in the travel industry? Descri-
be the specific features and functionalities your innovation offers.

2. How does this innovation contribute to an for travel
agents and / or customers? In what way has your innovation contributed to impro-
. ving the efficiency and productivity of your company, your customers or the wider
travel industry? Highlight the positive impact on business processes, cost savings,
F 4 customer service or other relevant aspects.

3. How has your innovation helped in the
travel industry? Describe how your innovation anticipates new technologies, chan-
ging consumer preferences, sustainability trends or other developments affecting
the travel industry.
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- 4. What has your innovation achieved so far? If possible, provide .
figures or data to support the successful implementation of your innovation. Consi-
der aspects such as customer satisfaction, revenue growth, cost savings, sustainabi-
lity impact, operational efficiency, etc.

5. How did your company ensure of the
innovation? Describe what steps you have taken to ensure that your innovation is
effectively implemented and used by employees, customers or other stakeholders. .
Consider training programmes, marketing and communication efforts, collaborati-
on with partners, etc.

et Your data will not be shared with third parties in any way. ol
h Name and first name: :
at Company name: .
Function:

E-mail address:

Mobile Phone: &
Postal address: .

Invoicing address (if different from mailing address): g
* Email address for invoicing:
L PO number (if applicable): .
VAT number:




